World of

DATA &
ANALYTICS

Zé&kladem spravnych marketingovych rozhodnuti
jsou kvalitni data. Soustredime se na jejich
systematické méreni a srozumitelnou interpretaci.
Diky analytickym nastrojim mame rozsihlé
moznosti vyvhodnocovani témér veskerych
informaci souvisejicich s aktivitou uzivatelt

na webu. Dokazeme tak mnohem lépe porozumét
tomu, co zakaznici skutecné chtéji.

PRODUKTY A SLUZBY

Nastaveni Google Analytics a Tag Manageru
Implementace Cookie listy & Consent Mode
Skoleni Google Analytics 4

Audit webu a revize nastaveni analytickych nastroji

Pfiprava automatizovanych reportt

MATE DOTAZ? KONTAKTUJTE NAS NA
ADOPSTEAM.CZ@GROUPM.COM

GOOGLE ANALYTICS A GOOGLE
TAG MANAGER

V Google Analytics muZzete

vyhodnocovat prinosy marketingovych
kanald, do kterych investujete,

a sledovat, jaci uzivatelé na web
prichazeji, o co se zajimaji, jaké produkty
nejvice nakupuji a zdali neni problém

v objednavkovém procesu.

Diky Tag Manageru pak neni zapottebi
prace web developera. GTM totiz
umoznuje nasazovani méricich skripta
bez zdsahu do kodu webu.

AUTOMATIZOVANY REPORTING

V ramcijednéplatformy muZete
pribézné sledovat vykon riznych
digitalnich kanalta plnéni KPIs.
Komplexni ptrehled na jednom misté,
ktery se d4 prizpiisobit potfebam
konkrétniho uzivatele, pak prinasi
aspor u ¢asu i ndkladi na manuélni
pripravu standardnich reporti.

PRICHAZI NOVE GOOGLE
ANALYTICS 4

Google Analytics 4 (GA4) jsou nova verze
Google Analytics. Piivodni verzi
(Universal Analytics /GA3) prestane
Google 1. ¢ervence 2023 podporovat.
Vsechny webové stranky tak bude
zapotfebi migrovat na GA4.
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World of

DATA &

High-quality data is always the basis for correct
marketing decisions. We thus focus on systematic

measurement and comprehensible interpretation.

Thanks to our analytics tools, we have extensive
possibilities for evaluating almost all information
relating to users' activities on the website and we
can thus better understand what customers really
want.

PRODUCTS AND SERVICES

Set-up of Google Analytics and Tag Manager

Implementation of cookie bar and consent mode

Website audit and review of analytics tool settings
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Preparation of automated reports
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DO YOU HAVE ANY QUESTIONS? CONTACT US AT

ADOPSTEAM.CZ@GROUPM.COM

ANALYTICS

GOOGLE ANALYTICS
AND TAG MANAGER

In Google Analytics, you can evaluate

the benefits of the various marketing
channels that you invest in and monitor
the types of users visiting your website,
what they are interested in, what products
they most frequently buy and whether
there are any problems in the

ordering process.

Thanks to Tag Manager, the work of

a web developer is not needed,

as Tag Manager enables you to deploy
measurement scripts without interfering
in the website’s code

AUTOMATED REPORTING

Within one platform, it is possible to
continuously monitor the performance
of various digital channels and the
fulfilment of KPIs. A comprehensive
overview in one place, which is also
adaptable to specific user needs,

saves time and costs on manual
preparation of standard reports.

NEW GOOGLE ANALYTICS 4
COMING SOON

Google Analytics 4 (GA4) is the new
version of Google Analytics. As of

1 July 2023, Google will no longer
support the current version
(Universal Analytics/GA3) and all
websites will have to migrate to GA4.
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